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Four Big “Take Aways” From Today 
• You have the ability—and responsibility—to 

advocate for your role and services; doing so is 
good for kids. 

• Advocacy and communication may feel outside 
your comfort zone; you can do it!  

• There are some fairly basic skills and strategies 
that contribute to effective professional 
advocacy and communication.  

• NASP has resources that can help. 
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“If you are not at the table,  

you are on the menu…” 
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--Author Unknown 



The WHAT and WHY of Advocacy 

 



What is ADVOCACY? 

• Advocacy is the "act of pleading or arguing in 
favor of something, such as a cause, idea, or 

policy." (American Heritage Dictionary, 2003) 

• Key issues: 

– Pleading 

– Arguing 

– Taking a position for  

    or against 
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Types of Advocacy Important to School 

Psychologists 

• Professional 
– Helping people know who you are, what you 

do, and why it matters 

• Legislative 
– Helping policy makers understand school 

psychology and infuse us and our services 

into law and regulation so that it helps 

students and schools 
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Two General Ways to Advocate at 

the Local Level 

• Direct advocacy  

• Demonstrating value through action  

   

Good communication is essential 

to both. 
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“Why do YOU need to advocate?” 

• There are 535 voting members of Congress 

• There are over 4.5 million teachers who are members 
of the NEA and the AFT combined. 

• If only 10% of NEA/AFT members contacted their 
elected officials, there would be an average of 421 
contacts per member of Congress.  

• There are 25,000 NASP members. If only 10% of 
NASP members contact their elected officials, there 
would be an average of 5 contacts per member of 
Congress regarding the issues important to school 
psychologists. 

• Why should a Congressman care about our issues 
if he’s only going to have 5 of us knocking on his 
door? 



Influencing the Legislative Process: 

How A Bill Becomes a Law 

 



How a Bill Becomes a Law 

http://www.youtube.com/watch?v=tyeJ55o3

El0 
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http://www.youtube.com/watch?v=tyeJ55o3El0
http://www.youtube.com/watch?v=tyeJ55o3El0
http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=QdQDr5hrAbHaoM&tbnid=tMxxAnnJLfuQ_M:&ved=0CAUQjRw&url=http://www.funnyordie.com/topic/i-m-just-a-bill&ei=heYoUsGHGbfl4AO7moDQCQ&bvm=bv.51773540,d.dmg&psig=AFQjCNFSn23b4EIs5hAlFjTYneAL4vWpHw&ust=1378498545811049


12 Retrieved from: http://stinsonvirtualclassroom.wikispaces.com/Unit+11+-+Georgia's+Government 

http://www.google.com/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=oVUq0RsRadb4QM&tbnid=9a0cOPtvbHN_iM:&ved=0CAUQjRw&url=http://stinsonvirtualclassroom.wikispaces.com/Unit+11+-+Georgia's+Government&ei=Dd8oUsDjDIrk4AOszoGYBQ&bvm=bv.51773540,d.dmg&psig=AFQjCNFwjDfy3rWJ5LFgb3nY6GNm6ewerQ&ust=1378496617938467


Setting a Legislative Agenda 

• Generally, a professional association will set a 

legislative agenda by asking: 

– What current professional policies and practices are 

working in your district/state? 

– What would you like to see changed? 

– Are there adequate resources available? 

– Is there specific legislation in place that helps you 

meet your goals? 

– Is there legislation that prevents you from meeting 

your goals? 
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Effective Legislative Agendas Integrate 

Local, State and National Agendas 

• What is of national importance? 

– e.g. school safety, mental health, education 

funding 

• How does this align with issues important to 

your state departments of education, state 

school board, or local school districts? 

• How can you use the national conversation to 

advance your state or local agendas? 
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Key Influential Players and Stakeholders 
• Elected Officials and Staff 

– President, Governor, Mayor 

– Senators or Representatives 

– City Council 

– Education and Health Committee appointees  

• Agency Administrators and Staff 
– US or State Departments of Education, Health and Human Services 

– Secretary, Asst. Secretary, Deputy Secretary, Project Directors 

– Some State Superintendents 

• Elected Administrators and Executive Board Members 
– Elected School Boards 

– Some District Superintendents 

• School Personnel: Decision Makers or People with 
Influence 

– School Superintendent, Central Office Directors, Principals 

– Professional Colleagues and Allies 

• External Stakeholders with Influence 
– Parents/Community Leaders 

– Media 
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Influencing Legislation 

• “Friend” or build  relationships w/ influential players 
and stakeholders 

– Garner his/her support for your issues 

– Request that they sponsor/support a bill or position 

– Support (share expertise) in the development of a bill  

– Support other legislative priorities of the official 

• Lobby for support of a bill by communicating with 
influential decision makers 

– Advocate/Educate co-sponsors and committee members (Face to face 

meetings, phone calls, emails, letters, materials, testimony) 

– Help garner bi-partisan support  

• Activate grassroots networks to expand support for 
the bill 



Grassroots Methods to Influence 

Legislation 

• Face to Face Meeting with official or staff 

– Organize a “Hill Day” 

• Attend a “town hall” meeting 

• Write a Letter or Email 

– Organize a letter writing campaign 

• Make a phone call 

• Sponsor a briefing 

• Testifying before a committee 

– Oral or Written 

17 



Grassroots Advocacy 
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What is Grassroots Advocacy? 

• “Grassroots” refers to a network of people 

who care about something or desire to do 

something. 

• They emerge from the “core” and provide 

a foundation for action. 

• Grassroots efforts typically progress from 

bottom up vs. being driven from someone 

at the top. 
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8 Key Steps for Grassroots 

Advocacy 

1. Identifying a Cause: What are the issues that 

are important to you? 

2. Gathering information 

3. Developing your Grassroots Network 

4. Building external stakeholder relationships 

5. Developing Key Messaging and “Ask fors” 

6. Disseminating Information 

7. Call to Action  

8. Follow through and evaluation 



Identifying Your Cause: Building 

Your Advocacy Agenda 
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Advocacy starts with clear concise 

statements about what you 

believe… 

“Embracing Advocacy & Public Policy as a Core Value”, 

Communique, 40 (7), pgs. 4-6 

http://www.nasponline.org/publications/cq/40/7/pdf/CQ_40_7.pdf 

http://www.nasponline.org/publications/cq/40/7/pdf/CQ_40_7.pdf


VISION:  

How we want the world to be. 

All children and youth thrive in school, at 

home, and throughout life. 



MISSION:  

Our role in making the world that way. 

NASP empowers school psychologists by 

advancing effective services that improve students’ 

learning, behavior, and mental health. 



CORE VALUES:  

The center of what we do. 

• Student focus   

• Accountability   

• Diversity    

• Integrity 

• Excellence 

• Collaborative relationships  

• Continuous improvement 

• Visionary leadership  

• Advocacy   
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Current National Agenda for School 

Psychologists 
• Increase the number of school psychologist 

professionals in the workforce 

• Increase access to school based mental health services 

and collaboration with community professionals 

• Promote effective school discipline policies 

• Improve the availability comprehensive learning 

supports for all students 

• Promote policies that create safe and supportive school 

environments for all students.  

• Position school psychologists to provide broad based 

services and to be considered integral to school 

accountability efforts 



NASP Priorities 3-5 Years 

• School Mental Health Services  
     (Advancing the role of school psychologists as mental and behavioral 

health providers.) 

• NASP Practice Model  
(Expanding implementation of the NASP Practice Model; release of 

the Implementation Guide.) 

• Shortages in School Psychology  
(Addressing training and outreach to ensure adequate numbers of 

school psychologists and school psychologist positions.)  

• Leadership Development 
(Developing school psychologists’ leadership skills  

 at the local, state and national levels.) 
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Gathering Information:  

What you need to know to get started 

• What  
– Your key messages and ask fors 

• Why 
– The problem you want to solve and the costs 

of not solving it 

• Who 
– Your champions (sponsors/co-sponsors) 

– Your allies (coalitions) 

– Your opponents (other advocates) 



Assess the Situation 

• You need to understand and be able to 

communicate how your training and 

experience as a school psychologist 

makes YOU relevant. 

– What does a school psychologist do? 

– What makes you specially qualified to do 

this? 

– What makes you integral to addressing the 

needs and solutions to the issues? 
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So… you 

are a 

school 

counselor, 

right? 
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Elevator Chat 

You are on an elevator and strike up 
a conversation with another 
passenger after they notice your 
nametag identifying you as a school 
psychologist. They ask… 

 

“What kind of trauma 
issues do you see that 
impact your students’ 
learning and what do you 
do to help?”  
 

You have one minute to respond.  



Creating Allies 
(Your grassroots network and  

strategic relationships.) 
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Basic Things to Consider: WHO 

• What qualities should good 
advocates possess? 

• How can you find and organize 
advocates?  

• Who will lead your advocacy 
activities? 

• What skills do your advocates 
need and how will you ensure 
they acquire them? 
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WHO: Grassroots Advocates 

• Schools, districts, local and state associations need 
to have people willing to advocate on behalf of the 
profession and the children we serve 

• SPAN (School Psychology Action Network) 
Coordinator/State Track Teams:  

– Collaborative relationships between NASP and 
State Associations about state-level and national 
advocacy priorities 

– States are encouraged to form their own SPAN 

• Need: advocates, a message, a method for “calling 
people to action”, and actions to take  



WHO: Basic Knowledge and Skills 

• Basic understanding of the legislative process 
and public policy 

• Basic knowledge of advocacy strategies 

• Positive, enthusiastic and friendly 

• Good at listening and communicating 

• “Visionaries” 

• Committed to act 

• Responsible with good follow-through 

• Able to represent the school psychologists with 
balanced perspectives 
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Who are your stakeholders, 
allies, opponents? 

Community 
Providers 

District 
Leaders 

Other 
Student 
Support 

Personnel 

Parents 

Teachers 

State 
Legislators 

State 
Education 

Groups 

School 
Boards 

State 
Education 
Leaders 

Congress  

STUDENTS 

Principals 

Media 

Administration 



WHO: Allies & External Stakeholders 
Coalitions (Topical/and or professional) 

• Coalition for Education Funding (CEF) 

• National Safe Schools Partnership 

• National Alliance of Specialized Instructional 
Support Personnel (NASISP) 

State/Federal Agencies 

• Department of Education, HHS, Office of Special 
Education Programs, Medicaid etc. 

Technical Assistance Centers 

• National Center for Safe and Supportive Learning 

• National Center for PBIS 

Strategic Professional Relationships 

– Superintendent, principals, school counselors, PTA 

– IDEA partnership 
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Internal Versus External 

Communications & Advocacy 

• Internal communications facilitates 

DOING. 

• External communications facilitates 

SUPPORTING. 

• They must work together.  
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Parents 

Teachers 

District 
Leaders 

Other 
School 
Staff 

Internal     Either/Both      External 

STUDENTS 

State 
Legislators 

State 
Education 

Groups 

School 
Boards 

Congress  

Media 

Principals 

Other 
Student 
Support 

Personnel Community 
Providers 

State 
Education 
Leaders 

Administration 



40 

Build 
Relationships 
 

 
•Offer value 
•Don’t wait until 
you need help 

•Collaborate 
•Avoid “turf 
battles” 

40 
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Hallway Conference 

What 2 steps can 

you take to 

develop strategic 

relationships to 

create more 

trauma sensitive 

schools and with 

whom? 

 

 



Developing Key Messages and 

“Ask-Fors” 



Risks/Concerns 
Goals/Hopes 

Know Your Stakeholders’ 



Key Message Goals 

• Get their attention 

• Connect to a priority  

• Minimize suspicion/ 

reactive rejection  

• Engage discussion 

• Be easy to remember 

 

• Key messages can’t 

convey everything 
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The Kathy Cowan Interrogation Technique 

Imagine this…. 

• You have a great idea about something 

related to school psychology.  

• You venture into Kathy Cowan’s office 

(NASP Director of Communications) and 

share your idea. 

• Here’s the warm response you receive: 

 So what? 

 Who cares? 

 Why does that matter? 

 What’s the most important thing for 
people to know? 

 What do you want people to do about it? 



You have to identify the 

most important: 

• Why 

• What  

• WOW! 

46 

…factors. 

Why does this 

matter to them? 



 

Generally 3 Core Messages 

 is Optimal 

 
(It’s hard for 

people to 

remember 

more than 3 

things at a 

time.) 
 



48 63 
http://www.nasponline.org/communications/documents/NASP_C

ore_Messages_2012.pdf 

http://www.nasponline.org/communications/documents/NASP_Core_Messages_2012.pdf
http://www.nasponline.org/communications/documents/NASP_Core_Messages_2012.pdf
http://www.nasponline.org/communications/documents/NASP_Core_Messages_2012.pdf
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.. 



50 

.. .. 
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Effective Message Structure 

• Problem statement 

• Action/solution 

• Benefits  

Benefit 

Problem Action 

Easy for 
People to 

Grasp 



Chronic trauma is putting many of our students at 

risk and kids who are traumatized can’t focus. 

• Problem: 53% of our students experience chronic 

trauma, particularly related to poverty and community 

violence. This is contributing to conflicts and truancy. 

• Action: I’ve investigated strategies we can take to 

identify these students and help meet their needs. 

Specifically I think we need to employ the XXX screening 

tool and invest in teacher training. 

• Action: I can work with students to teach self-regulation 

and SEL skills. I can work with teachers to respond to 

students in a way that de-escalates problems and 

conveys a sense of safety and caring. 

• Benefit: The whole school will be better able to help our 

students feel supported and able to learn. 
53 
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http://traumasensitiveschools.org/  

http://traumasensitiveschools.org/
http://traumasensitiveschools.org/


Make It Easy for People 

• Lead with the point, restate the point, close with 
the point. 

• Keep students at the center. 

• Be relevant (know your audience). 

• Be concise. 

• Avoid acronyms/technical language. 

• Use bullets to the extent possible. 

• Resonate. 
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Resonate 

• Appeal to emotion as well as intellect. 

• Put a “face” on the issue. Be a good storyteller. 

• Use data but use “social math,” not just statistics, 

when possible. 

• Be a good listener. 

• Need a clear “call to action” 

– Don’t allow (or expect) your target audience to 

guess what you need 
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Show Them the Data 

• Educational Outcome Data 

oState/District/Building 

• Demographic Risk Data 

oKids Count http://datacenter.kidscount.org/  

• Research or Survey Data 

oYRBSS 

http://www.cdc.gov/HealthyYouth/yrbs/index.htm  

oSchool Climate 

oScholarly Research 

• Office of Civil Rights Data http://ocrdata.ed.gov/  

  57 

http://datacenter.kidscount.org/
http://www.cdc.gov/HealthyYouth/yrbs/index.htm
http://ocrdata.ed.gov/
http://ocrdata.ed.gov/


Statistics Versus ...  

Youth Risk Behavior Surveillance 

Percentage of students responding regarding behavior during 12 
months preceding survey: 

              YRBSS    Middle School  

                2003*           Survey 2003** 

1.  Seriously considered  

     attempting suicide     16.9       20.6 

 

2.  Made a specific plan    16.5        13.4 

 

3.  Made an attempt     8.5         9.7 

4.  Made an attempt requiring 

     medical attention     2.9           —  

58 Lieberman, Poland & Cassel, 2006 



… “Social Math” 

• For every 100-200 youth that attempt 
suicide, one child succeeds. 

• For every three youths who attempt 
suicide, one goes to the hospital and two 
go to school. 
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During the 

2010/2011 school 

year, the odds of a 

student (age 5-18) 

being the victim of a 

homicide at school 

was the equivalent 

of being struck by 

lightning 5 times. 

 

 

 National Center for Injury Prevention and Control. 

(2015), National Weather Service. (2014).   



Tell Your Personal Stories 

 “A student who had been bullied once asked me, “Do you 
know what it is like to feel that you are hated by everyone 
the first day you enter kindergarten?”  This young man had 
composed a journal filled with his dark and sad reflections 
on life. The last page was filled with one phrase repeated 
again and again: “I decide who lives and who dies.” Luckily, 
there is good news with this young man. Through 
significant emotional support and alternative strategies for 
education, he graduated last year. He hugged me on 
graduation day, thanking me for believing in him. He told 
me that his greatest joy was not in graduating, but in the 
fact that his mother hugged him, telling him how proud she 
felt.”  

 

--John Kelly, U.S. Senate Briefing Testimony, 2006 
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Time for Staff Lounge Problem Solving 
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Consider the  
trauma issue you 
have identified. 
What are the 3 
key messages 
most important 
for each 
stakeholder 
group?  
-Elected officials 
-School leaders 
-Families 
 
 



Disseminating Information and 

Taking Action 



Sharing 

information 

Resolving a 

problem 

Urgent/in the 

moment 
Crisis  

Management 

Action Request 

Proactive  

Outreach 

Communications 

Three Types of Strategic 

Communications & Advocacy 
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Proactive Outreach 

(You offer something. No strings.) 
• Increase your visibility (with staff, 

parents, and administrators). 

• Raise awareness and comfort level on 
an issue. 

• Get more involved/be accessible. 

• Improve collaboration. 

• Disseminate useful information, 
especially in times of crisis. 

• Create environment for decision-maker 
“buy-in.” 

• Strategies: school newsletters, 
parent handouts, brown bag 
discussions, website content, “good 
to know” updates for district 
administrators/school boards. 

 

 

Universal 

Targeted 

Crisis 
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http://www.nasponline.org/resources/crisis_safety/trauma/prr_nov13_

trauma_sensitive_schools.pdf  

http://www.nasponline.org/resources/crisis_safety/trauma/prr_nov13_trauma_sensitive_schools.pdf
http://www.nasponline.org/resources/crisis_safety/trauma/prr_nov13_trauma_sensitive_schools.pdf
http://www.nasponline.org/resources/crisis_safety/trauma/prr_nov13_trauma_sensitive_schools.pdf
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http://www.nasponline.org/resources/phi-delta-kappan.aspx  

http://www.nasponline.org/resources/phi-delta-kappan.aspx
http://www.nasponline.org/resources/phi-delta-kappan.aspx
http://www.nasponline.org/resources/phi-delta-kappan.aspx
http://www.nasponline.org/resources/phi-delta-kappan.aspx
http://www.nasponline.org/resources/phi-delta-kappan.aspx
http://www.nasponline.org/resources/phi-delta-kappan.aspx


School Psychology Awareness Week 
2nd Week in November 

 

www.nasponline.org/communications 

http://www.nasponline.org/communications
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Join the Conversation  

72 
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Action Request: Targeted 

(You need and offer something.) 

• Need (examples) 
– Protect role/positions. 

– Program support or implementation. 

– Reallocation of funding for new or 
expanded programs. 

• Offer (advocacy through action) 
– Improved collaboration/realignment of 

support services. 

– Crisis support for students and 
teachers. 

– Participate in planning/program design. 

– Conduct needs assessment/data 
collection and evaluation. 

– Conduct in-service training. 
Universal 

Targeted 

Crisis 
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Active Shooter Training Guidance 

• Delineates risks, multi-

level options of training 

and critical role of MH. 

• Outlines developmental 

considerations. 

• Emphasizes EXTREME 

caution when doing full-

scale drills. 

• Recognizes local 

decision-making. 

http://www.nasponline.org/resources/BP-armed-

assailant-drills.aspx 

 

http://www.nasponline.org/resources/BP-armed-assailant-drills.aspx
http://www.nasponline.org/resources/BP-armed-assailant-drills.aspx
http://www.nasponline.org/resources/BP-armed-assailant-drills.aspx
http://www.nasponline.org/resources/BP-armed-assailant-drills.aspx
http://www.nasponline.org/resources/BP-armed-assailant-drills.aspx
http://www.nasponline.org/resources/BP-armed-assailant-drills.aspx
http://www.nasponline.org/resources/BP-armed-assailant-drills.aspx
http://www.nasponline.org/resources/BP-armed-assailant-drills.aspx


Burrillville High School, RI 

The Little School Psychologist That Could 
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Creating Systems Change, High 

School 

76 

School psych noticed increase in student mental 
health problems 

Communicated need to 
the principal, using data,  

Based on research, 
SP recommended 

school-wide social-
emotional 
screening 

Identified 
obstacles/ 
challenges to 
implementation 

Principal advocated with 
the superintendent 

Established a 
representative 

implementation 
team 

Used data to 
communicate 
needs/benefits 
with staff. 

Communicated informally, formally in staff meetings, and through 
multiple methods to establish buy in (particularly teachers) with 
full support of implementation team and school leadership. 



Four-Year Longitudinal Data 

70%

75%

80%

85%

90%

95%

2010 2011 2012 2013

Percentage of students reporting at least one 
adult connection in school 

Pristawa, K. & Walden-Doppke, M., 2014 



- * 

- * 

Connections,  Academic & 

Behavioral Outcomes 

Correlations across Years 1, 2 & 3 at School A and 
Year 3 at School B 

Adult 
Connections 

Peer 
Connections 

Failed Courses 

Disciplinary 
Referrals 

(* p < .01) 

Pristawa, K. & Walden-Doppke, M., 2014 
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Crisis Management Goals 
• Professional crisis  

 proposed cuts to school psychologist positions 

• Legislative crisis  

 change in Medicaid rules excluding SPs from 
billing 

• Public relations crisis  

 bad press coverage, editorial 

• Crisis involving school, district, or community 

 school shooting, suicides, natural disasters, etc. 
 

 

Universal 

Targeted 

Crisis 
Integrated part of response; rapid 
response; regular communications with 
“home base”; designated spokesperson; 
media (proactive, provide experts, 
materials, op-eds). 



http://www.nasponline.org/resources/crisis_safety/index.aspx  

80 

http://www.nasponline.org/resources/crisis_safety/index.aspx
http://www.nasponline.org/resources/crisis_safety/index.aspx
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The Basics to Remember  

• Follow the identified 

path 

• Find allies 

• Stick together 

• Tap your strengths 

• Get to know the man 

behind the curtain 

• (And always be 

prepared for flying 

monkeys) 

 



Activity #1: What’s your story? 

84 

Brave School Psychologist… 

What’s your story?  



Call to Action 



ADVOCACY ACTION PLAN 

 

Goal:  

Activities Timeline Who’s 

Responsible? 

Resources 

Needed 

Allied 

Groups 

Anticipated 

Outcomes 

Activity 1.1 

Description 

  

  

          

Activity 1.2  

Description 

86 Action Plan Review Date/ Progress Summary: 

 

State:  

Planning Participants: 



Grassroots Methods for Advocacy 

• Face to Face Meetings 

• Attend town hall meetings and advisory 
groups 

• Write a letter or email 

• Make a phone call 

• Sponsor a briefing or informational session 

• Share print materials, handouts, brochures 

• Testify before a committee or board (Oral 
and Written) 
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Lessons from Jimmy 

• Never assume that someone 

will not care or  be supportive 

of your issue.  

• Always take the time to inform 

others, ask for support, and 

offer to be a resource. 

• Always thank people for their 

time (in person and in writing.) 
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Do Not Reinvent the Wheel. 

NASP has 
resources 
that can 
help. 



Foundational NASP Documents 

90 

• Standards, Ethics, and 

Practice Model 

• Position Papers 

(Official NASP policy) 

• A Framework for Safe 

and Successful 

Schools 

• A Framework for 

School-Wide Bullying    

Prevention and Safety 

 

 



NASP White Paper: School Psychologists 

Mental and Behavioral Health Role 

• School psychologists are 

qualified MBH providers 

• NASP training and 

practice standards 

encompass MBH 

services 

• School psychologists are 

recognized in the ACA 

and NCLB as qualified 

providers  

91 

http://www.nasponline.org/resour

ces/Adolescent-Mental-and-

Behavioral-Health-Services.aspx  

http://www.nasponline.org/resources/Adolescent-Mental-and-Behavioral-Health-Services.aspx
http://www.nasponline.org/resources/Adolescent-Mental-and-Behavioral-Health-Services.aspx
http://www.nasponline.org/resources/Adolescent-Mental-and-Behavioral-Health-Services.aspx
http://www.nasponline.org/resources/Adolescent-Mental-and-Behavioral-Health-Services.aspx
http://www.nasponline.org/resources/Adolescent-Mental-and-Behavioral-Health-Services.aspx
http://www.nasponline.org/resources/Adolescent-Mental-and-Behavioral-Health-Services.aspx
http://www.nasponline.org/resources/Adolescent-Mental-and-Behavioral-Health-Services.aspx
http://www.nasponline.org/resources/Adolescent-Mental-and-Behavioral-Health-Services.aspx
http://www.nasponline.org/resources/Adolescent-Mental-and-Behavioral-Health-Services.aspx
http://www.nasponline.org/resources/Adolescent-Mental-and-Behavioral-Health-Services.aspx
http://www.nasponline.org/resources/Adolescent-Mental-and-Behavioral-Health-Services.aspx
http://www.nasponline.org/resources/Adolescent-Mental-and-Behavioral-Health-Services.aspx
http://www.nasponline.org/resources/Adolescent-Mental-and-Behavioral-Health-Services.aspx


NASP Position Statement: School 

Violence Prevention 

• Emphasizes prevention and 

creating positive school 

climates 

• Recognizes more common 

forms of violence (e.g., 

bullying and harassment)  

• Calls for common sense 

gun safety policies 
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http://www.nasponline.or

g/about_nasp/positionpa

pers/schoolviolence.pdf  

http://www.nasponline.org/about_nasp/positionpapers/schoolviolence.pdf
http://www.nasponline.org/about_nasp/positionpapers/schoolviolence.pdf
http://www.nasponline.org/about_nasp/positionpapers/schoolviolence.pdf
http://www.nasponline.org/about_nasp/positionpapers/schoolviolence.pdf


http://www.nasponline.org/communications/index.aspx  

http://www.nasponline.org/communications/index.aspx
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http://www.nasponline.org/resources/principals/index.aspx   

http://www.nasponline.org/resources/principals/index.aspx
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http://www.nasponline.org/advocacy/psychservicesroadmap.aspx  

http://www.nasponline.org/advocacy/psychservicesroadmap.aspx
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http://www.nasponline.org/standards/practice-model/ 

http://www.nasponline.org/standards/practice-model/  

http://www.nasponline.org/standards/practice-model/
http://www.nasponline.org/standards/practice-model/
http://www.nasponline.org/standards/practice-model/


Best Advocacy Resources 

• What is a School Psychologist brochure 
 http://www.nasponline.org/resources/freepubs.aspx 

• NASP Practice Model Website 
 http://www.nasponline.org/standards/practice-model/ 

• School Psychologists: Improving School and Student 
Outcomes (Research to Policy & Practice Summary) 
 http://www.nasponline.org/advocacy/SP_Improving_Student_School_Ou

tcomes_Final.pdf 

• School Psychologists: A More Valuable Resource 
 http://www.nasponline.org/resources/principals/PLNov10_schoolpsych.p

df 

• Embracing Advocacy & Public Policy as a Core Value 
 http://www.nasponline.org/publications/cq/40/7/pdf/CQ_40_7.pdf 

• What Makes a School Psychologist a School Psychologist? 
http://www.nasponline.org/publications/cq/mocq364commmatters.aspx  

http://www.nasponline.org/resources/freepubs.aspx
http://www.nasponline.org/standards/practice-model/
http://www.nasponline.org/standards/practice-model/
http://www.nasponline.org/standards/practice-model/
http://www.nasponline.org/advocacy/SP_Improving_Student_School_Outcomes_Final.pdf
http://www.nasponline.org/advocacy/SP_Improving_Student_School_Outcomes_Final.pdf
http://www.nasponline.org/resources/principals/PLNov10_schoolpsych.pdf
http://www.nasponline.org/resources/principals/PLNov10_schoolpsych.pdf
http://www.nasponline.org/publications/cq/40/7/pdf/CQ_40_7.pdf
http://www.nasponline.org/publications/cq/mocq364commmatters.aspx


NASP Advocacy Depends on YOU! 

School Psychology needs…. 

• Believers 

• Advocates 

• Relationships with 
Influential Decision 
Makers 

• Coalition Partners 

• Collaborators 

• Active Leaders 

• Faithful Followers 

http://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCL_a9JfQ2MYCFYIXPgodGPoDJg&url=http://government.phillipmartin.info/government_uncle_sam.htm&ei=mPSjVb-uI4Kv-AGY9I-wAg&bvm=bv.97653015,d.cWw&psig=AFQjCNGftzEKHRzCMA9xFrjff7HO1PkzTg&ust=1436894647541372


Not so sure 

about this? 



What do Gumby and you have 

in common? 

s 
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Gumby’s Qualities 

• Flexible 

• Helpful 

• Optimistic—all is possible 

• Honest and pure 

• Adventurous 

• Fearless 

• Loving  

• Everybody’s friend 

• Gumby represents the good in all 
of us.  

  

—Art Clokey, Gumby’s creator, 
back of the Gumby package   
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School Psychologists’ Qualities 

• Flexible 

• Helpful 

• Optimistic—all is possible 

• Honest and ethical 

• Resourceful 

• Highly skilled 

• Dedicated 

• Caring  

• Every child’s advocate 

• School psychologists see the 
good in all of us.  

102 

Hi, what can I do to help?     

Mr. Gumby,EdS, NCSP, School Psychologist  



Advocating for 

your skills is 

not self-

interested, 

self-promotion. 

 

It is essential 

to doing your 

best for kids.  
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"I never worry about action,  
but only inaction." 

 
—Winston Churchill 

 

Help the world see the 

Gumby in you.  

 

Now is the time for 

Advocacy in Action!  



Human Resources for You! 
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NASP Staff: 
Stacy Skalski, Director of Professional Policy & Practice 
sskalski@naspweb.org 
Kelly Vaillancourt, Director of Government Relations 
kvaillancourt@naspweb.org  
Kathy Cowan, Director of Communications  
kcowan@naspweb.org 
 
Government & Professional Relations (GPR): 
Katie Eklund, GPR Committee, Chair, 
keklund@email.arizona.edu 
Nathan von de Embse, GPR Co-Chair, 
nate.vonderembse@gmail.com 
 
Assistance to States (ATS): 
Jennifer Kitson, Assistance to States, Chair jjkitson@fhsu.edu 
Michelle Malvey, Assistance to States, Co-Chair 
michmalvey@comcast.net 
 
 

mailto:sskalski@naspweb.org
mailto:kvaillancourt@naspweb.org
mailto:kcowan@naspweb.org
mailto:keklund@email.arizona.edu
mailto:nate.vonderembse@gmail.com
mailto:jjkitson@fhsu.edu
mailto:michmalvey@comcast.net
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Final Questions or Comments? 


